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Executive Summary 
The goal of this campaign is to increase attendance at the AMC theaters by promoting a 

National Popcorn Day event for children and parents at AMC Houma Palace 10. AMC 

is a family place, and National Popcorn Day promotes family fun. Houma Palace 10 is 

a small theater  located in a small market. By targeting children and parents, at its 

National Popcorn Day event, AMC encourages attendance at future family friendly movies.
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Client Background 
American Multi Cinema is the largest movie theater company in the world, striving to 

give each guest a unique movie-going experience. A family atomosphere created by AMC 

provides comfortable and entertaining experience. Founded in 1923, AMC continues to 

be an industry leader with over 1,000 theaters and 45,000 employees worldwide. With 

dedication to improvement, AMC enhances guest comfort, food and beverage, and 

engagement experiences. Innovation continues to be goal with the introduction of 

IMAX and Dolby Cinemas, loyalty programs, and guest promotions. 



Goals & Objectives 
 Goal: Increase attendence at AMC theaters

  Objective 1: Increase attendence through special events hosted   

         by AMC theaters by 10%.  

  Objective 2: Increase awareness of special events by 10% through  

         in store promotions and through social media.  

Strategy 
 Strategy 1: Host National Popcorn Day at select AMC theaters to increase 

       overall attendance during normal operating hours.

 Strategy 2: Promote special events within AMC theaters to reach guest, who   

     come often and seasonal guest, to gain awareness of future events.

     Part of the strategy for this campaign is to stay consistent to

     AMC’s brand while promoting attendance. AMC’s brand is 

     “innovating the way you see movies--you don’t just watch a movie,

     you experience it.” While promoting and bringing awareness to 

     AMC, staying on brand is crucial.
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Target Audience 
The target audience is families, particulary parents with younger children. Parents and 

small children are more likely to attend special events like National Popcorn Day. Other 

guest may be interested in attending special events hosted by AMC. The event should be 

promoted as open to any guest, but specifi cally targets families since the activities at 

National Popcorn Day appeal more to children. 

National Popcorn Day 
National Popcorn Day will take place on June 9, 2018. This date is at the beginning of 

summer when children are out of school, but also before families start taking vacations. 

National Popcorn Day will feature popcorn themed games like kernel toss, popcorn 

bingo, and popcorn olympics. The event also includes a fi x your own popcorn and 

candy station. A showing of CoCo, the oscar winning movie for Best Animated Film, will 

be shown. Events promotions include: $5 tickets, free small popcorn, and kids get in free. 

The event is specifi cally family friendly, but open to any guest. 



 press release

STOP! DROP! AND POP!
AMC THEATERS HOSTING NATIONAL POPCORN DAY 

EXTRAVAGANZA NATIONWIDE

HOUMA- May 1, 2018. AMC theaters started preparations to host a nation-

wide event celebrating National Popcorn Day on June 9, 2018. The family-friendly 

event is open to all guest, but will be family centered.

“WE LOVE OUR GUESTS AND WE’RE SHOWING OUR APPRECIATION BY 

HOSTING A NATIONAL POPCORN DAY EXTRAVAGANZA TO GIVE FAMILIES 

A NEW MOVIE-GOING EXPERIENCE.”

- ADAM M. ARON, CHIEF EXECUTIVE OFFICER

National Popcorn Day events include:

• Popcorn themed games and activities:

·Kernel Toss

·Popcorn BINGO

·Popcorn Olympics

·Poppin' Coloring pages

·Kernel crafts 

• Screening of Coco, the Oscar winner for Best Animated Film

 AMC releases new deals and promotions each week as part of the National Pop-

corn Day event. Promotions can be found through instagram (@amctheater), Facebook 

(AMC Theaters) and at amctheaters.com

AMC is recognized as the industry leader and an iconic destination for movie-goers. 

The fi rst multiplex was born at the hands of Stanley Durwood. AMC continues inno-

vating through partnerships with IMAX, launching the STUBS rewards program, and 

the introduction of AMC Dine-In Theaters. AMC is the industry leader by doing what it 

does best: focusing on guests and providing the best-possible movie-going experience. 
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 Fact Sheet
 perfectly poppin' facts: 
  · Americans consume 13 billion quarts of popped popcorn annually

· Approximately 70 percent of popcorn is eaten in the home and about 

    30 percent outside the home (theaters, stadiums, schools, etc.)

· The Popcorn Board is made up of popcorn companies who are 

    responsible for getting seed to you in whatever form you choose--

    kernels, ready-to-eat, or microwave.

· Charles Cretors, founder of C. Cretors and Company in Chicago,

    introduced the world's fi rst mobile popcorn machine at the world's 

    Columbian Exposition in 1893.

· There are 4 basic types of corn and they all have distinguishing

    traits and uses: dent corn, fl int corn, popcorn, and sweet corn. 

· October is National Popcorn Poppin' Month 

· Popcorn kernels can pop up to 3 feet in the air

· The world's largest popcorn ball was 12 feet in diameter and 

    weighed 5,000 pounds

· Popped popcorn comes in two shapes: "snowfl ake" and "mushroom"

· Movie theaters typically sell snowfl ake shaped popcorn because 

    it is bigger

· Orville Redenbacher is the #1 best-selling popcorn in the world.

amc fast facts: 
· AMC is the largest movie exhibition company in the U.S., Europe, and 

    the world

· AMC operates approximately 1,000 theaters and 11,000 screens 

    worldwide

· Our company serves over 250 million guest in the U.S. each year and

    more than 350 million across the globe

· AMC is headquartered in the metropolitan Kansas City area, where

    it has been since its founding in 1920

· AMC employs over 45,000 full- and part-time associates. 
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 box offi ce fast facts: 
· Adjusting for infl ation, Gone With the Wind from 1939 is the 

    highest grossing movie of all time at $3.3 billion

· It's A Wonderful Life fi nancially fl opped coming in 26th in box 

    offi ce standings and only became a beloved movie due to a copyright 

    debacle allowing it to be played on television for free.

· Avatar holds the record for the highest grossing movie worldwide

    with $2.7 billion
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 feature story
FROM BASEMENTS TO MEGAPLEXES: 120 YEARS OF INNOVATION

One hundred twenty-two years ago, thirty-fi ve passer-byers 

 in France paid one franc for entrance into the basement of Paris' Grand 

 Cafe. The phenomenon that followed would have a greater impact on 

 history than anyone could have known. George Melies, a renowned theater 

 director, was among the fi rst Parisians to experience what would be called    

 the cinematographe. Melies later recalled, 

"WE FOUND OURSELVES IN THE PRESENCE OF A SMALL SCREEN, AND I TURN 
TO MY NEIGHBOR AND HARDLY COULD FINISH MY SENTENCE WHEN A 
HORSE-DRAWN CART MOVED TOWARDS US! WE WERE FLABBERGASTED AT 

THIS SIGHT, STUPEFIED AND SURPRISED BEYOND ALL EXPRESSION. 
EVERYONE WONDERED HOW SUCH A RESULT WAS OBTAINED."

It was all done at the hands of the Lumiere Brothers. With the introduction of 

the cinematographe, Parisians laughed at the fi rst comedy and gasped at the train pulling 

into La Ciotat Station, out of fear the train would burst through the screen. The Lumi-

ere's invention produced the fi rst public motion picture projection and was a 

precursor for modern motion pictures. 

 Twenty-fi ve year later, the motion picture industry continued to evolve. 

Theaters were thriving and new pictures were released weekly. In 1920, The Durwood 

Family founded AMC Theaters under the name Durwood Theaters. Fourty years later, 

Stanley Durwood had the idea to combine multiple screening rooms into a single theater.

"I WAS STANDING IN THE LOBBY AND WE WERE RUNNING AN ABBOT AND 
COSTELLO PICTURE," DURWOOD RECALLED. "THE FILM WAS DOING SO 
POORLY THAT WE CLOSED THE BALCONY TO AVOID HAVING TO PAY AN 
USHER , AND I THOUGHT, 'IF WE COULD JUST RUN ANOTHER SO-SO PICTURE 

UP IN THE BALCONY, WE'D DOUBLE OUR GROSS.'"

 Three years later Durwood opened the world's fi rst multiplex in Kansas City. 
Today there are over 600 AMC mulitplexes in the U.S.. AMC continues to be a leading 
in industry innovation with upgrades from reel projectors to digital cinema 
projectors and Real D projectors in 2012. 
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 Broadcast
The local A-M-C theater is set to host a National Popcorn Day extravaganza to 

   start off summer vacation with a pop.  Bring your family down to the theater 

   for a day of popcorn themed fun. Stick around for an encore screening of Coco, 

   Oscar winner for best animated fi lm. National Popcorn Day activities will 

   include kernel toss, popcorn bingo, Olympic games, and more. A-M-C will have a 

   popcorn and candy station to create your own yummy popcorn and candy 

   combo. James Jordan, houma Palace 10 General Manager, says its a great way  to 

   kick off the summer. For more information head to the A-M-C theaters website. 

B-Roll
·People fi xing their popcorn 
 ·Show a high view looking down in the lobby at AMC. 

  Cut to the candy bar where they are fi xing their popcorn and 

  candy. Get extreme close up the candy and popcorn popping.

·Walk through AMC
·Show a guest from when they walk all the way to their movie and 

  after. Get different angles of guest buying a ticket (view from 

  inside and outside of box offi ce). Show the guest buying popcorn 

  (show crew member popping popcorn and fi xing it). Cut to guest 

  going into auditorium and sitting down. Show guest leaving 

  auditorium and crew member exit greeting. 

·AMC’s motto is “make smiles happen” show lots of guest and crew members smile   
 interactions 
·Various popcorn games

·Get a video of each of the popcorn games and actives at National 

  Popcorn Day. Show kids and parents smiling and having fun.

8



Social Media Strategy 
Facebook:

·Number of followers: 7,500

·Facebook is an ideal platform to post videos relating 

    to movies, such as movie trailers for upcoming movies.

·Trailers get the conversation going about movies, 

     which entice guest to come to our theater

·Trailers should be posted as soon as they are released

·Promotions/discounts should be posted at least 3 

    times a week

·Post on Sundays, to get guest in for Mondays

·Post on Tuesdays, deals that can be used on 

     Wednesdays and Thursdays

·On Thursdays, deals for weekends 

·News articles pertaining to movies or the movie industry 

    should be posted daily 

·no more than 3 articles in a single day or feature one     

      great article

·All from news worthy/ reliable sources

·National Popcorn Day promotions posts should 

    start two weeks before the event every other day 

·One week before event, posts should be made daily 

·Three days before event, promotions posts should be  

     made three times a day

·"share" contest; so many shares gets a guest some kind of 

    prize sponsored by AMC

 Instagram:
·Number of followers: 3,00

·Instagram is ideal for picture snapshots from movies and  

    trailers   

·The caption should have a link to either Facebook

     or the AMC theater website to view the entire trailer 

     or article   

·Promotions/discounts should be posted as least 3 

    times a week   

·Post on Sundays, to get guest in for Mondays

·Post on Tuesdays, deals that can be used on 

     Wednesdays and Thursdays

·On Thursdays, deals for weekends 
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·Each deal picture should be linked back to AMC website

·Popcorn day promotion posts should start two weeks  before the event 

   every other day

·One week before event, promotion posts should 

     be made daily

·Three days before the event promotion posts 

     should be made three times a day 

·“Like” contest 

·So many likes on a pictures gets a guest a free movie 

    pass or popcorn 
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